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Organic Products Consumption Amount 
Increased 12% under the Pandemic
The Hong Kong Organic Resource Centre published the 
“Report on Consumer Behavior of Organic Products in 
Hong Kong 2020” and revealed that the total household 
spending on organic products reached HK$7.67 billion, 
a year-on-year increase of HK$800 million (10 percent 
increase). Nearly 60 percent of the 863 respondents said 
they were more concerned about food safety under the 
pandemic, and 30 percent stated that they bought more 
organic food in 2020 than the year before. The centre 
predicts the spending will further increase to HK$8.3 billion 
this year. (Source: Hong Kong Economic Times, 18 June 2021)

港人購有機產品金額 去年疫下增12% 
香港有機資源中心公佈《香港有機產品的消費行為調查報告

2020》，顯示本港家庭購買有機產品的全年消費總額高達

76.7億元，較2019年增8億元，增幅逾1成。863名受訪者中

近6成表示疫情下更關注食物安全，當中3成人指去年相較

2019年購買更多有機食品。中心預測今年消費金額將進一

步增至83億元。(資料來源：經濟日報2021年6月18日)

TOURISM & HOSPITALITY
NEWS & EVENTS UPDATES

Public Consultation on Scheme on 
Regulation of Disposable Plastic Tableware 
Launched
The Environmental Protection Department has proposed 
the banning of sale of disposable Expanded Polystyrene 
(EPS) tableware and provision of EPS tableware by catering 
premises to customers. The public consultation will end on 
8 September 2021. More details...

「管制即棄膠餐具計劃」公眾諮詢展開
環境保護署發表諮詢文件，建議推行「管制即棄膠餐具計

劃」。計劃建議優先管制即棄發泡膠餐具，全面禁止在本地

銷售，餐飲業處所亦禁止向顧客提供即棄發泡膠餐具。公眾

諮詢至2021年9月8日止。詳情...

FOOD & BEVERAGE 餐飲業

https://www.rdpt.hk/en/
https://www.rdpt.hk/tc


Import Value of Korean Food Increased by 
15% Last Year
According to the Census and Statistics Department, the 
import value of food and live animals from Korea rose 
from HK$2.02 billion in 2019 to HK$2.32 billion in 2020, an 
annual increase of 14.9 percent. New World Korean Food 
Company stated its annual sales rose from HK$70 million in 
2019 to HK$200 million in 2020. 
(Source: Hong Kong Economic Times, 22 June 2021)

港人愛韓食品 去年進口貨值增15%
根據政府統計處的數據顯示，2019年來自韓國的食物及活

動物的進口貨值為20.2億港元，2020年增至23.2億港元，按

年升14.9%。新世界韓國食品公司表示，2019年公司的年銷

售為7,000萬港元，2020年則增至2億港元。

(資料來源：經濟日報2021年6月22日)

California Wine Month Returns to Hong 
Kong
California Wine Month will return this summer for its 
third edition, and will see the California Wine Institute 
partnering with key industry leaders in Hong Kong on a 
series of events and seminars. More details...

加州美酒月回歸香港舉行
第三屆加州美酒月將於今年夏天回歸香港，屆時加州葡萄酒

協會將與行業領袖合辦一系列活動和研討會。詳情...

WINE 葡萄酒業

TRAVEL & TOURISM 旅遊業
Water Taxi to Set Sail in July
Started from 3 July, a trial of the Hung Hom – Tsim Sha Tsui 
East – Central (Circular) short-working route water taxi 
service is in operation on Saturday nights. More details...

水上的士七月啟航
水上的士渡輪服務由7月3日起逢周六晚上以試辦形式提供

「紅磡---尖沙咀東---中環(循環線)」短途服務。詳情...

https://www.thedrinksbusiness.com/2021/07/california-wine-month-returns-to-hong-kong/
https://www.thedrinksbusiness.com/2021/07/california-wine-month-returns-to-hong-kong/
https://www.news.gov.hk/eng/2021/06/20210625/20210625_165606_830.html
https://www.news.gov.hk/chi/2021/06/20210625/20210625_165606_830.html


GREEN Hospitality Youth Empowerment 
Virtual Talk (10 Aug)
GREEN Hospitality and hotel sustainability and HR 
representatives will host a talk aiming at unlocking more 
employment and professional opportunities in the sector 
for youths who would embrace sustainability in hospitality 
and tourism industries. More details...

GREEN Hospitality青年賦權網上講座(8月10日)
GREEN Hospitality將聯同酒店業界可持續發展及人力資源

代表主持網上講座，向有意推動酒店和旅遊業可持續發展的

年輕人介紹更多有關行業的就業和專業機會。詳情...

HKTDC Food Expo to Open to Public 
(12–16 Aug)
The trade hall of the HKTDC Food Expo will be merged with 
the public hall in light of the travel restriction due to the 
pandemic. The organiser will supplement the trade show 
with trade elements. Concurrently held are Hong Kong 
International Wine & Spirits Fair, Hong Kong International 
Tea Fair, Home Delights Expo and Beauty & Wellness Expo. 
More details...

香港貿發局美食博覽將對外開放 (8月12至16日)
受疫情影響，海外買家跨境往來仍然存有限制，香港貿發局

美食博覽貿易館將與公眾館結合。香港貿發局亦會為公眾館

注入商貿元素。同期展覽包括香港國際美酒展、香港國際茶

展、家電家品博覽及美與健生活博覽。詳情...

CONVENTIONS & EXHIBITIONS 會議及展覽業

Business the Natural Way – Natural and 
Organic Asia (7–9 Sep)
The event will showcase all things natural and organic and 
to connect buyers and suppliers with natural products and 
solutions, while the Sustainability Pavilion brought by Food 
Made Good will display some of the best sustainable food 
products and services for the F&B industry. Concurrently 
held is Retail Asia Conference & Expo. More details...

把握天然商機 - 亞洲天然及有機博覽 (9月7至9日)
亞洲天然及有機博覽將展出天然及有機產品及服務，連結業

界與買家，Food Made Good HK及提供可持續發展的食品

或食品服務公司將組團展出。同期展會包括亞洲零售論壇暨

博覽會。詳情...

Government to Extend Convention and 
Exhibition Industry Subsidy Scheme to June 
2022
The extended subsidy scheme is to benefit more 
convention and exhibition activities and to enhance 
confidence of event organisers in staging such activities in 
Hong Kong. More details...

政府延長會議展覽業資助計劃至明年六月
延長計劃將讓更多會展活動可以受惠，並進一步增強活動籌

辦機構對在香港舉辦會展活動的信心。詳情...

https://cuhk.zoom.us/meeting/register/tJ0ld-yuqjwtHNboq8Ss5HLQzlk-yiVfvVWA
https://cuhk.zoom.us/meeting/register/tJ0ld-yuqjwtHNboq8Ss5HLQzlk-yiVfvVWA
https://event.hktdc.com/fair/hkfoodexpo-en/HKTDC-Food-Expo/
https://event.hktdc.com/fair/hkfoodexpo-tc/%25E9%25A6%2599%25E6%25B8%25AF%25E8%25B2%25BF%25E7%2599%25BC%25E5%25B1%2580%25E7%25BE%258E%25E9%25A3%259F%25E5%258D%259A%25E8%25A6%25BD/
https://www.naturalandorganicasia.com/
https://www.naturalandorganicasia.com/
https://www.info.gov.hk/gia/general/202106/14/P2021061100665.htm
https://www.info.gov.hk/gia/general/202106/14/P2021061100664.htm


Greater Bay Area Retailers Increase Focus 
on Digital Strategies, Survey Finds 73% 
Retailers Currently Implementing a GBA 
strategy
Retailers in Hong Kong and nine Mainland China cities 
of the Greater Bay Area (GBA) are increasing their use 
of both direct-to-consumer eCommerce and third-party 
eCommerce platforms, with a majority of respondents also 
implementing GBA-specific strategies, according to a joint 
survey by KPMG China, GS1 Hong Kong and HSBC. 
More details...

調查顯示大灣區零售商日益重視數碼化策略
七成三受訪零售商正落實大灣區策略
畢馬威中國、香港貨品編碼協會及滙豐聯合進行的一項調查

顯示，香港和中國內地九個大灣區城市的零售商越來越多使

用直接面向消費者的電子商貿和第三方電子商貿平台，大多

數受訪零售商也在落實大灣區策略。詳情...

GENERAL 一般消息

Hong Kong as the World’s Strongest Cross-
border Online Shopping Business Made 
58.9 Billion Turnover Last Year
PayPal recently released the “2021 Borderless Commerce 
Report” and found that Hong Kong’s cross-border online 
shopping was the strongest among the selected 13 major 
markets around the world. Turnover of eCommerce in 
Hong Kong reached US$7.59 billion (about HK$58.94 
billion) last year, an annual growth of 18.6 percent. The 
most frequently bought items are clothes (43 percent), 
groceries, food, drinks and liquor (26 percent) and 
cosmetics (21 percent). Nearly three-quarters of the 
respondents are used to shopping on international 
websites, and more than 40 percent found the websites 
through social media. 
(Source: Hong Kong Economic Times, 5 July 2021).

全球最強跨境網購 港去年營業額589億
PayPal最近公布《2021無國界商務報告》，研究全球13個

市場，發現該13個市場中的網上零售銷售額急增，香港更是

去年全球最強勁的跨境網購市場。去年香港電子商務營業額

高達75.9億美元(約589.4億港元)，按年增長18.6%。港人最

常跨境購買衣服(43%)、雜貨、食品、飲品和酒類(26%)，

而化粧品亦有21%。接近四分之三受訪香港消費者，習慣在

國際網站購物，而超過4成是透過社交媒體尋找網站。

(資料來源：經濟日報2021年7月5日)

https://www.gs1hk.org/press-release/CEO-pulse-2021
https://www.info.gov.hk/gia/general/202106/08/P2021060800287.htm
https://www.gs1hk.org/zh-hk/press-release/CEO-pulse-2021
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SARG Welcomes Consensus Largely 
Reached on BEPS 2.0 Framework
With a view to addressing the base erosion and profit 
shifting (BEPS) risks arising from the digitalisation of 
economy, the Organisation for Economic Co-operation 
and Development (OECD) announced the framework for 
international tax reform (commonly referred to as BEPS 
2.0) to ensure a fairer distribution of taxing rights in 
respect of profits of large multinational enterprises (MNEs) 
and to set a global minimum tax rate. A total of 130 
jurisdictions globally (including Hong Kong) have indicated 
acceptance of the package. More details...

特區政府歡迎BEPS 2.0方案框架大致達成共識
為應對數碼化經濟下「稅基侵蝕及利潤轉移」(Base 

Erosion and Profit Shifting，簡稱BEPS)的風險，經濟合作

與發展組織(經合組織)公布國際稅務改革框架方案(有關方案

一般稱為「BEPS 2.0」)，冀以更公平的方式分配大型跨國

企業利潤的徵稅權，以及制訂全球最低稅率。全球共130個

稅務管轄區(包括香港)已表示接受有關方案。詳情...
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